2021 PARTNERS
MISSION: Identify & promote brands that advance a higher purpose than
commercial success and are aligned with KeHE’s dedication to serving.

“We love CAREtrade®! We have seen abject poverty, visited communities lacking basic
infrastructure, experienced violent crime and felt the devastation of human trafficking. For
us, CAREtrade® joins the power of capitalism and community to fight these plagues. We
half joke to our customers: “If you want to serve humanity but don’t want to travel through
jungles, evade war-lords and fight giant mosquitos; then support CAREtrade® brands! These
companies are doing the hard work and you can support them by simply purchasing their
great products; Items you use daily.” As for me and my store, we will support CAREtrade®.”
– Robert Bradley, President & Co-Founder, Ramona Family Naturals

2020 CAREtrade® Partner
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“It has truly been such a delight to be a
part of the CAREtrade program at KeHE.
The marketing exposure and one on one attention the KeHE team
provides that I have found truly impactful. Our sales have nearly doubled
in 8 months and it’s no doubt due to the efforts of this program. It’s a
badge of honor to say we’re a CAREtrade member and a helpful
indicator to reps, retailers and other brands that our mission and our
brand is worth looking at. We’re so grateful for KeHE for this program!”

For more information visit KeHECares.org/CARE-Trade/

CAREtrade 2021 PARTNERS:
®

Chickapea is a nutritious, high-protein and organic
pasta made with only chickpeas and lentils. To
support their guiding principle that everyone should
have access to nutritious food, Chickapea donates
3 cents from every package sold to feed healthy
meals to children in need and to educate their
communities on sustainable agriculture.

Derived from the Japanese business philosophy Kaizen,
meaning continuous improvement or change for the better,
KiZE’s mission is to help others become their best self through
food, service, and charity. Through their mission, KiZE has
focused on feeding and building self-sustaining communities
in Haiti, along with its focus on underserved youth in the
Oklahoma City area. KiZE’s nut butter-based bars are created
to reflect their mission, comprised of simple, high-quality, and
real food ingredients.

Teeccino is the #1 coffee alternative brand in premier herbal coffees
and teas. Utilizing unique botanicals from developing countries, such as
wild-harvested ramon seeds, Teeccino creates new sources of income
to empower individuals, particularly women, in rural communities. They
also support nutrition education programs through cooperative
organizations to better utilize available food resources and improve
health across communities involved in the supply chain.

Naya Natural Foods plans on donating 5% of their
profits to orphanages in Morocco where the owner,
Nadia Gara is from. A minimum of $10,000 will
be donated across both locations (Marrakech &
Casablanca). The children being served are
between 6 months and 12 years old.

Ziba Foods’ mission is to help re-establish Afghanistan’s position as a world-renowned producer of the highest quality dried fruit and nuts while building
a credible global supply chain of heirloom and wild-grown superfoods.
Through their traceability and farmer-direct advance pay, the company can
fairly compensate farmers while supporting their mission. With over 80% of
the company’s workforce consisting of women, Ziba also offers marginalized
women year-round, full-time employment.

Beyond Good, formerly known as Madecasse, works
directly with dozens of cocoa farmers in Madagascar
and assists them in growing premium heirloom cocoa.
Not only do they ensure their cocoa farmers prosper
with their Direct Trade and made-at-the-source mission,
Beyond Good also supports local community projects
such as water wells and refurbishing schools.

Rumi Spice is a veteran-run company that partners with Afghan farmers
to bring sustainably farmed and unadulterated spices to the U.S. They
work directly with over 300 farmers in Afghanistan and plan on expanding
their reach to other war-torn countries bringing international flavors to the
American consumer.

Small Axe Peppers Hot Sauce connects community
gardens with ethically conscious customers through
a 5-ounce bottle of hot sauce. The company
donates hot pepper seeds to over 100 community
gardens across America, each with a unique social
mission that reflects the surrounding neighborhood.
Throughout the growing season, gardeners sell the
peppers back to Small Axe at a premium to produce
Small Axe hot sauce, creating a sustainable revenue
stream for vital community development work.

Equal Exchange was the first fair trade coffee
company in the US and has worked for over 30 years
to increase compensation, accessibility and equity for
the small-scale farmers where they source. On top of
fair prices, Equal Exchange coordinates grant funding
for dozens of on-farm projects, which have collectively
generated more than $5 million dollars in addition
income for farmers over the past 8 years.

1.8 oz pouch

8 count tray

Project 7 is dedicated to seven important causes. They include saving the
earth, housing the homeless, feeding the hungry, providing clean drinking
water, healing the sick by providing malaria vaccines, supporting education and hope for peace with anti-bullying campaigns.

For more information visit KeHECares.org/CARE-Trade/

